
It’s troubling that Australian car designers have had so much 
difficulty creating uniquely Australian cars.

When you consider what our landscape and evolutionary 
isolation has done for our natural environment, you’d think it 
might have a similar effect on our built environment. Indeed, 
in some cases it has.

If architects can embrace the verandah and fashion designers 
can come up with the Akubra, why are we still burning our 
hands on black steering wheels and cooking children to death 
in locked cars?

After the first world war, the British were decimated. They went 
back to their pre-war designs and continued manufacturing. 

The Americans and Italians took the other route. They focused 
on generating creative and unique designs and have enjoyed 
great success because of it.

The 1930’s ute was an absolute triumph in user-centred design. 
It’s design was a result of the Australian farmer’s need to transport 
goods and tools as well as people. It was a simple solution. 

Similarly, 4WD’s are a result of the needs of the Australian user to 
drive across rough terrain.

Our current cars work well in cold weather. They were designed 
largely for users in cooler climates; users that have the need for 
snow-traction and heated seats, for example.

Australians and citizens of the fastest developing countries in the 
world have to worry about heat exhaustion than seat warmers.

By making uniquely Australian designs that embrace the true user 
experience, we could become world leaders in the car industry.

It’s a sorry tale that our attempts to blend in are responsible for us 
fading into obselesence.

If I were to design a car for Australian users, my 
first priority woiuld be energy-efficient, secure 
ventilation in both moving and stationary cars.  
I’d experiment with transparent security mesh for 
breathable windows in parked cars and make use 
of the sun’s energy with always-improving solar 
technology.

I’d also save us all a lot of pain by removing sticky 
leather upholstery from the seats. 

The final problem to solve is spiders. An arachnid 
repelling vehicle would be a magical thing indeed.

The Ute is the most uniquely Australian car design we can lay claim 
to. We can be thanked for our contribution to 4WD technology, but 
apart from these very early examples, where form follows function, 
we’ve merely followed the lead of foreign designs.

This is most true in the case of the first ‘Australian Car’ built in 1948. 
It’s a miniature version of the previous, American Chevrolet.

An ‘Australian’ Car

Potential  design for a breathable security window.



A History of Car Design

‘The Horseless Carriage’ Established Form

Expanded Market

Advanced Materials Advanced Processes

When the motor vehicle was first created, 
horse-drawn carriage makers continued 
with the same designs they’d already been 
using.

The modern idea of a car became 
established. Vehicles had 4 wheels and 
a motor in the front. This convention 
meant that carriage designers could create 
customised coaches to fit atop any pre-
bought chassis.

Coach builders moved from wood to 
metal for safety and durability. The gas-
powered headlamps were also updated 
with electricity.

Chassis and bodies were integrated as 
a single design and advanced metal-
working techniques allowed enclosed 
roofs to be built,

Thanks to the industrial revolution, the process of 
manufacturing a vehicle became faster and cheaper, 
enabling automobiles to be used in war. When the war 
was over, factories that had been focused on supplying 
the battlefront were now able to supply soldiers who 
had returned with new driving skills and ambitions.  
Militaristic cars were made cheaply with sheet-
aluminium and were well suited to returned soldiers.

After WWII, skilled designers of aeroplanes and 
fighter-jets turned their attention to cars, concerned 
with aerodynamics, style and safety.

Continued Improvement
The designs of cars were once dictated by mechanics and then by designers. Now, with car companies using large teams of designers, 
they’re most focused on their brand and their consumers. Having marketers and accountants in charge of key decisions surrounding 
car design could be stifling creativity. On the other hand, if marketers are given the best available resources for consumer research, 
this means consumer-centred design is at its high-point. There is still a long way to go for on-road transport that will only diversify 
with the future of vehicular technology.



E-Type Lines

My mum’s favourite car has always been the E-Type Jaguar. 
And from the youngest age, I’ve understood why; it’s a 
beautiful car. 

I’m otherwise bored by cars, but this one looks more like 
a sculpture than a noisy petrol blower. I learned at the 
Birdwood Motor Museum that there’s a good reason for 
that.

The car’s designer, Malcom Sayer, was most keenly interested 
in aerodynamics. The efficiency of its form means that the 
cars driver can enjoy high speeds in comfort, without having 
to make a lot of noise and smoke.

The fact that this car’s shape has been dictated by the 
movement of the air around it gives it an innate natural 
beauty. The organic flow of the lines have real concinnity. 

This manmade object looks as though it could have grown 
from the ground or been shaped by centuries of water 
washing over it.

In the side view of the car, the lines pinch 
in togather at the front and back and 
spread to almost equidistant spacing in 
the middle.

The front view shows where the beltline and 
character line overlap and continue around 
the front of the car to create a fluid shape.

The pillars lean in and join one another, 
following the A-line. The transition from roof 
to body at the rear of the car is seamless, there’s 
barely a C pillar at all. There’s a real sense of 
flow here.


